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1. Introduction  

The objective of dissemination is to present the progress of the project highlighting the technologies 

and the results that derived from the extensive and in depth interdisciplinary collaboration of the 

HEARTEN partners. This kind of activities will ensure and enhance the awareness of the clinic, 

academic, industrial society and the diffusion of the HEARTEN findings. Dissemination will be carried 

out by presenting and demonstrating HEARTEN’s objectives, concept, tools and vision at related 

sectors while the communication channels will be maintained through the website, social media, 

presentations and press releases [1]. 

In this deliverable we present the promotional material that is both informative and easy to navigate 

and has been designed, created and circulated during the first six months of the project.  
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2. HEARTEN Dissemination Tools and activities 

One of the main goals of HEARTEN dissemination activities is to create and distribute presentation and 

promotional material that will be available for broadly being distributed at key events.  

During the period of the first six months the following material has been prepared as HEARTEN 

promotional kit: 

 press releases 

 project slide presentation containing the objectives and summarizing the overall concept 

 project brochure 

 publications 
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2.1 HEARTEN press releases 

The aim of press releases is to attract attention to the project concept, the objectives, the major 

developments, outcomes and achievements. An initial press release was released after the initiation of 

the project and published in the “DIGITAL AGENDA FOR EUROPE” [2]. Other press releases have been 

also published in several websites in order to generate awareness about project in the general public. 

The press releases were created in different languages; English, Spanish and Italian since the overall 

scope is to disseminate HEARTEN project on local press contacts as well. 

 

 

Figure 1: HEARTEN press release in “Digital Agenda for Europe” [3]. 
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Figure 2: HEARTEN press release in “iltirreno edizione PIsa” and in “Universita di Pisa” [4], [5]. 
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Figure 3: HEARTEN press release in “Bioaxis website” [6]. 
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Figure 4: HEARTEN press release in “Servicio Andaluz de Salud, Consejeria de Igualdad, Salud y 
Politicas Sociales” and in “Com Sevilla” [7], [8], [9]. 
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Figure 5: HEARTEN press release in “Consejo Superior de Investigaciones Cientificas CSIC” [10]. 
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Figure 6: HEARTEN press release in “Spanish National Research Council (CSIC)” [11].  

 

 

Figure 7: HEARTEN press release in “Computing” [12]. 
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Figure 8: HEARTEN press release in “asociacion espanola se empresas de consultoria”, in “elEconomistas”, in 
“Europa Press”, in “teinteresa” [13], [14], [15] 

 

 

Figure 9: HEARTEN press release in “sevillaactualidad” [16].  
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Figure 10: HEARTEN press release in “20 minutos” [17].  

 

 

Figure 11: HEARTEN press release in “elEconomistas” [18]. 
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2.2 HEARTEN slide presentation 

In line with the objective of keeping an identity to make easier for the target audience to identify 

HEARTEN project, and with the main idea of providing uniformity in presenting the project’s vision, we 

have created a template for HEARTEN presentation that has been distributed and shared among all 

partners.  

HEARTEN project will be enhanced through providing all the necessary information related to the 

project activities in conferences and workshops. To this end we have created a presentation, based on 

HEARTEN presentation consists of the following sections: 

 Consortium 

 Overall Concept 

 Scientific and Technological objectives 

 Vision 

 HEARTEN main components 

 HEARTEN environment 

 HEARTEN architecture 

 WP description 
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Figure 12: HEARTEN slide presentation – Consortium. 

 

Figure 13: HEARTEN slide presentation - Overall Concept. 

 



 
D2.2 HEARTEN Presentations and Promotional Material 1 

 

 Page 16 of 31  

 

 

Figure 14: HEARTEN slide presentation - Scientific and Technological objectives. 
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Figure 15: HEARTEN slides presentation -Vision. 

 

Figure 16: HEARTEN slides presentation –HEARTEN main components. 
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Figure 17: HEARTEN slides presentation –HEARTEN environment. 

 

Figure 18: HEARTEN slides presentation –HEARTEN architecture. 
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Figure 19: HEARTEN slides presentation – WP description. 

 

Figure 20: HEARTEN slides presentation –HEARTEN website. 
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Figure 21: HEARTEN slides presentation –HEARTEN Social media. 

 

2.3 HEARTEN brochure 

For the purpose of effectively and efficiently disseminating HEARTEN, a three-fold brochure has been 

created. The project brochure will be circulated at conferences and events related to the project’s 

objectives and approach. The brochure includes a general project description, presents the main 

innovations that will be developed during HEARTEN project, highlights the key elements of scientific 

and technological interest and provides an overall approach of the ecosystem that HEARTEN project 

will create for empowering the HF patients and enabling their management outside healthcare 

institutions. In addition, a description of HEARTEN Consortium is provided while all project participants 

logos are included. The brochure is compact, user-friendly and easy to understand. 
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Figure 22: HEARTEN brochure- outer page. 

 

Figure 23: HEARTEN brochure- inner page. 
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2.4 HEARTEN in Social media  

With a view to always follow current dissemination trends, the HEARTEN project is focused on 

establishing strong presence to social media. We have established a presence on Facebook (Figure 16), 

Twitter (Figure 17) and Linkedin (Figure 18). The first six months of the project, the Facebook group 

has 41 “friends”, Twitter has 21 followers and the Linkedin group has 42 “connections”. All of these 

accounts are constantly updated regarding the project’s news and the planned activities, as well as 

provide information related to HF, patient management and empowerment. It is expected that these 

communication channels will be effective in rapidly communicating project progress, reach the 

stakeholders and stimulate their interest. 
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o Facebook account  

 

Figure 24: HEARTEN Facebook account [19]. 
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o Twitter account 

 

Figure 25: HEARTEN Twitter account [20]. 
 

o Linkedin account 

 

Figure 26: HEARTEN Linkedin account [21]. 

3. HEARTEN publications 

In addition to the aforementioned presentation and promotional material, HEARTEN Consortium has 

already made several publications in International Conferences and Workshops presenting some of 

the HEARTEN main components in researchers operating in the field of breath analysis as well as in 

biosensing and medical researchers. 

More specifically these publications have been presented in: 

 International Association of Breath Research, 10th anniversary - Jubilee Conference, Vienna, 

Austria 

 BITE 2015, 4th International Conference on Bio-Sensing Technology, Lisbon, Portugal 
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 Surfocap’15, International Workshop on functionalized surfaces for sensor applications, 

Agadir, Morocco. 

 1st Progress Workshop & 1st Case Study of the Sea-on-a-Chip project, Sivota, Greece 

 

 

Figure 27: HEARTEN poster presentation entitled “A co-operative mhealth environment targeting adherence and 
management of patients suffering from heart failure” in “International Association of Breath Research” [22]. 
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Figure 28: HEARTEN poster presentation entitled “The development of a novel competitive biosensor for the 
detection of sulfonamide: Application for seawater monitoring” in “BITE 2015, 4th International Conference on 

Bio-Sensing Technology” [23]. 
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Figure 29: HEARTEN poster presentation entitled “Novel capacitance biosensor based on silicon nitride with 2D 

and 3D nanoarchitectures for the detection of Ochratoxin A” in “BITE 2015, 4th International Conference on Bio-

Sensing Technology” [23]. 
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Figure 30: HEARTEN abstract presentation entitled “Flexible BioLab-on-a-chip for biomedical and environmental 

analysis based on functionalized surfaces using micro&nano-contact printing combined with wet etching” in 

“Surfocap’15, International Workshop on functionalized surfaces for sensor applications” [24]. 
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Figure 31: HEARTEN presentation entitled “The fabrication of a novel competitive assay biosensor for the 

detection of sulfonamide for seawater monitoring” in “1st Progress Workshop & 1st Case Study of the Sea-on-a-

Chip project” [25]. 

4. Conclusions 

In this deliverable we have presented HEARTEN presentation and promotional material that has been 

created, shared and distributed during the first six months of the project. These activities have been 

strategically chosen and selected in terms of the benefits that are expected, such as to arise 

awareness of the project, inform on the undertaken activities and promote HEARTEN environment 

components. 
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